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Hello and Welcome   

Stacia Goddard

Senior Vice President,
Consulting & Strategy

Jun Boo

Global Brand &
Audience Marketing



LOGITECH CONFIDENTIAL

OUR PURPOSE

We design experiences 
so you can 

CREATE, ACHIEVE, 
and ENJOY more.



LOGITECH CONFIDENTIAL



A unique brand identity and consumer-centric 
conversation

Innovative, yet 
consistent 
campaign design

Enhanced 
email 
deliverability

Smart 
lifecycle 
communications

Unique brand Identity Your personal brand

Brand storytelling
and solution 
messaging 



Creating a brand dialogue
A shift from promotional one-offs to hyper-personal, individual experiences across the lifecycle to 
provide the communications and experiences consumers need, want or like as they move from 
prospects to customers then advocates. 

TRIGGER COMMUNICATION BASED ON A BEHAVIOR OR EVENT 

Post
Purchase

Welcome Nurture Next Best
Product

Engagement

BATCH / 
ONE -TIME

NPI & 
Promotions



Innovative, yet consistent 
campaign design

Modern Responsive Email Template System

• Unified brand identity and voice

• Enhanced, responsive design

• Mobile first 

• Consistent, dynamic experience 

• Production efficiency

Enhanced In-box Experience

• Dynamic personalization; CCS headline animation; 
Animated GIFs; Dynamic image carousel; Pin-board 
layout, Cross-brand design; Telling brand storiesCampaign execution reduced

from 2 weeks to a few hours.  





Module seriesAnnounce UpgradeNurture

Pre-purchase Nurture (you’ve browsed) Upgrade (Next Best Product)

Dynamic Campaign Modules







Smart lifecycle 
communications

Automated lifecycle campaigns across the customer journey

Multi-touch welcome series to introduce Logitech

Personalized post purchase series to drive 
satisfaction and seamless product onboarding

Milestone, seasonal and solution campaigns to 
engage and retain customers
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Pre-Delivery Enhance ItGetting Started 



Pre-Delivery Enhance ItGetting Started Master Your Setup



Brand storytelling and 
solution messaging 

Solution-focused campaigns that inspire creativity

Enhanced content across a multi-touch experience

Automated campaigns for added engagement
(and demand creation)

Curated content, collected and created to encourage 
ongoing engagement across and between campaigns

Dynamic and varied layouts to maintain and optimize 
interest
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Campaign Introduction

Influencer

International Women’s Day

Earth Day



Dedicated deliverability experts monitor inbox 
placements, optimize overall deliverability health, 
and provide actionable recommendations

Enhanced INBOXABLE
email deliverability

• Deliverability strategy 

• ISP remediation

• Blacklisting alerts

• Inbox placement monitoring

• Bounce metrics monitoring

• Spamtrap hit scanning

• Sender reputation assessment 

• Authentication expertise

Inboxing rates improved 
50%.  

Bounce rates below 1%.  



Results

Consumer engagement

Aided / un-aided brand awareness

Customer satisfaction

Revenue

Campaign KPIs



Drive demand with 
storytelling 

Taking the Brand and results to a new level
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Drive demand with 
storytelling Expand lifecycle 

program

Experiment with 
advanced tactics in email

Create on-going 
content strategies 

Taking the Brand and results to a new level

Trigger email based on 
zero-party data signals
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Data Axle.  Driving real-time 
business intelligence.

Thank you.
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